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CONNECTED AVIATION

Avionics International is the trusted
source for professionals shaping the
evolution of aviation electronics and
connectivity.

Covering technologies that power
commercial, business, and military
aircraft—from cockpit systems and data
analytics to embedded computing and
EFBs—Avionics delivers the insights
decision-makers rely on to stay
informed, competitive, and connected.




Access
Intelligence

Access Intelligence is a global leader in
information and marketing, offering a diverse
portfolio of events, digital media, and data
solutions.

Our team of experts nationwide combines
unmatched skills in content creation, marketing,
analytics and event execution.

Empowered by a strong parent company, our
brands harness scale, innovation, and credibility
to deliver unparalleled value to every industry we
serve.

CRITICAL INFRASTRUCTURE
— DIVISION —

Access Intelligence’s Critical Infrastructure
Division serves markets spanning aviation,
defense, energy, healthcare, chemical, power,
and more.

At the nexus of security, resilience and
technology, our trusted media and event
platforms connect industry leaders around topics
such as Al, 5G, cybersecurity, and data
management.

Powered by the strength of Access Intelligence,
we deliver influential platforms that drive
growth and innovation across critical sectors.
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Aeros pace UNIFYING COMMERCIAL & DEFENSE REACH

By integrating the Satellite Group, Defense Daily and Avionics, we now
bring deeper, more cohesive coverage across the full government,

\ Grou p milit%ry and commercial aerospace ecosystem.

KEY STRENGTHS & VALUE PROPOSITION

DEFENSE DAILY - Expanded Government & Military Footprint
i . « Access to DoV, intelligence and aerospace leadership
V|a sate“Ite » Deeper reach across mission and acquisition audiences
e « Stronger access to government and military decision-makers
~-SATELLITE

. - Cross-Market Intelligence
Q'\\GOVMHSPGCG « Coverage spans satcom, avionics, cyber & defense primes

« Enables clients to navigate interconnected opportunities
CYBERSAT

« Content & Thought Leadership

4»{!5{;’5% « From Via Satellite to Defense Doig/, we deliver insights and analysis that resonate with both
strategic and technical stakeholders

« Consistent, holistic coverage across commercial, defense and aerospace markets

- Differentiated positioning as a trusted partner across the ecosystem

A CRITICAL
ccess INFRASTRUCTURE

Intelligence VSN
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AUDIENGE PROFILE

Reaching the professionals advancing aircraft systems and connectivity worldwide.
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REACH

Delivering trusted
aviation insights across
web, email, and social

MONTHLY PAGEVIEWS

1K

MARKETABLE EMAILS

87K

EMAIL

AD IMPRESSIONS SERVED

1.7MM

ADVERTISING

SOCIAL FOLLOWERS

124K

NEWSLETTER SUBSCRIBERS

28K

EMAIL




WHAT ARE YOUR GOALS?

BRAND AWARENESS

THOUGHT LEADERSHIP

LEAD GENERATION

NURTURE




BRAND AWARENESS SOLUTIONS

WEBSITE ADVERTISING

Place your banner and native ads embedded
within and alongside editorial content on
Avionics-International.com.

NEWSLETTER ADVERTISING

Share your message with a highly engaged
global audience of aviation and aerospace
professionals through the bi-weekly Avionics
International Report.

AIRCRAFT VALUE NEWS

A sister brand to Avionics International,
Aircraft Value News delivers the trusted
intelligence financial analysts, lessors, and
airlines depend on to make informed aircraft
investment decisions. Align your brand with
this trusted platform to reach key decision-
makers in aircraft finance.

TARGETED EBLASTS

Deploy your message to a target audience of
5,000 names from our database.

BRAND BOOST

Leverage our first-party data to target your
ideal audience on our site, through
programmatic, and on Facebook and LinkedIn.

VIDEO BOOST

Expand the reach of your video to the Defense
Daily audience with targeted video ads
optimized for impressions, clicks or complete
views.
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WEBSITE ADVERTISING

AVIONICS Qsearch  Subscribe = MENU

INTERNATIONAL
Soft Value: Why Software Defined |
Avionics Will Become the Biggest |
Hidden Premium in 2026

i i e Leaderboard - 970x250
OfﬁC|aI “T901 Engine Testing On Black Ha\;\/k Very ® $ 120/ C P M

Successful,” Program’s Future Still TBD

By MatthewBeinart | October 30, 2025
Send Fe @M 2

The FAA Mandate for 25-Hour Cockpit

Voice Recorders: An Under-Reported
Story

U 3
A\NS 277 £

Carlisle Interconnect Technologies is now Amphen

Same great company. New great names

Embraer’s Avionics Upgrades Signal
the Ascent of Regional Aviation
Latest News

e Medium Rectangle - 300X250
e $120/CPM

Contact: Amy Loria, VP Sales | aloria@accessintel.com | (352) 873-4288



mailto:aloria@accessintel.com?subject=Avionics%20International%20Sponsorship%20Opportunities

WEBSITE ADVERTISING

EXPERIENCE OURNEWS HIGH IMPACT AD UNITS

Use this full-screen Fluid Banner

to maximize CTR% and Viewability

for your message | / ¢ .
— e Fluid - $4,000/Week
~ INTERNATIONAL— e Maximize CTR % and viewability with our high-

impact fluid banner

A“ess Contact: Amy Loria, VP Sales | aloria@accessintel.com | (352) 873-4288

Intelligence
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WEBSITE ADVERTISING

AWDn/CS Q Search Subscribe = MENU

—INTERNATIONAL—

Jim Hileman: Boeing has an active research program to look for innovative ways to reduce noise
from aircraft and the Boeing ecoDemonstrator program has played an integral role, testing noise
technologies in the cabin and on the outside of the airplane, in addition to testing operational
efficiency maneuvers to reduce noise around airports and communities.

Almost every ecoDemonstrator test platform has conducted noise testing, including comprehensive
noise testing in partnership with NASA on the 2020 ecoDemonstrator, an Etihad Airways 787-10
Dreamliner.

Enabling Predictive Maintenance for the DOD safran-electronics-defense.com

s Shifts I : @SafranElecDef
Download
Existing weapon systems lack the ability to dynamically report faults in real time, leading to high rates of “no fauit

found” maintenance events, incomplete or delayed root cause analysis, and consistently substandard mission

capable rates. The Shift5 Predictive Maintenance Module helps address these challenges by unlocking weapon o
system onboard data on the edge and in real time. . a Ive -

he cumulative certified noise levels for the 787 (introduced in 2011), which is created by an § SAFRAN

aggregate of three separate noise

measurements on approach and takeoff, is roughly 60 dB lower

Access

Intelligence Contact: Amy Loria, VP Sales | aloria@accessintel.com | (352) 873-4288
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NEWSLETTER ADVERTISING

Avionics
— INTERNATIONAL—
AVIONICS INTERNATIONAL REPORT
e e Published every other Thursday, the Avionics International Report
.o bl Ayt ST (o o oo ot delivers curated coverage of the latest advancements in aircraft systems,

connectivity, and flight operations. Designed for aviation engineers,
executives, and project leaders, this briefing provides timely intelligence
for professionals shaping the future of avionics.

TOP STORY

e Sponsorship Options:
e Display Ad (600x300): 1x - $2,600 | 4x - $2,450 | 12x - $2,300
e Exclusive Takeover: 1x - $4,000 | 4x - $3,500 | 8x - $3,000

Anduril Teams With eVTOL Developer Archer To Pitch UK Military
and Civil Aircraft

Anduril Industries’ UK subsidiary this week announced it is leading a team with Archer
Aviation to bid for future military and civil flight opportunities with the latter's Midnight

electric vertical......Read More » [ ] Exclusive Ta keover InCIUdeS:

e Prominent logo placement, a long-form native ad integrated within content,
and a premium display ad for maximum visibility.

Acron Aviation

View Takeover Example From Sister Brand Here

fnctc:ﬂ?gence Contact: Amy Loria, VP Sales | aloria@accessintel.com | (352) 873-4288
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Access
Intelligence

WEBSITE ADVERTISING

HOME SUBSCRIBE ISSUES VIDEOS AIRCRAFTDATABASE LOGIN Q

IN THE LATEST ISSUE & DOWNLOAD THIS ISSUE

JSX: The Upstart Airline Challenging Southwest in Texas

The airline industry in Texas, long dominated by major players like Southwest Airlines, is witnessing an intriguing disruption. JSX, a
relatively new player in the market, is making waves vith its unique business model and customer-centric approach. This upstart airline is
challenging the status quo and presenting a formidable challenge.

Read more

By: Aircraft Value News July 15, 2024 ‘ AVN

Airbus May Benefit from Boeing's Troubles, but Challenges Persist for the
European Manufacturer

World's largest aircraft manufacturer faces production delays due to parts shortages. Shares in Airbus, the world’s largest aircraft
manufacturer, have been under pressure following the company’s recent announcement of a reduced profit forecast and persistent parts
shortages that have impacted the production of its A320neo jets. In an unexpected update.

Read more

By: Aircraft Value News July 15, 2024 (‘A

FOR CURRENT &
FUTURE AIRCRAFT VALUES

Subscribe Now »-

AVIONICS

INTERNATIONAL

STAY AHEAD!
NTERNATIONAL REPORT

LEARN MORE

Candidates
With Ease

GET STARTED > i

—INTERNATIONAL—

AIRCRAFT VALUE NEWS

Aircraft Value News is the trusted source financial analysts and aviation
professionals rely on to make informed aircraft leasing and purchasing
decisions. Published bi-weekly, it delivers expert insight into market values,
lease rates, and residual trends—along with exclusive Aircraft Value
Tabulation & Index and Aircraft Value Analysis tables that track emerging
aircraft types and market movements.

Advertise alongside the intelligence decision-makers depend on. Place your
brand in front of subscribers at financial institutions, aircraft lessors, and
airlines through targeted banner placements on AircraftValueNews.com.

e Advertising Options:

e 300X600 Right Rail $120/CPM
e 300X250 Medium Rectangle $120/CPM

Contact: Amy Loria, VP Sales | aloria@accessintel.com | (352) 873-4288
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Access
Intelligence

EMAIL MARKETING

FLY HIGHER

with more power, more voltage - > Download the eVTOL White Paper »

Addressing the Top 10 Connectivity Challenges in Developing Electric Aircraft

Designers of urban-air/advanced-air mobility (UAM/AAM) “air taxis” and electric-powered vertical-
takeoff-and-landing (eVTOL) vehicles face numerous challenges when connecting High Voltage
(HV) and High Power (HP) systems. Electrical Wiring Interconnection Systems (EWIS) engineers
and eVTOL aircraft designers are finding a wide range of solutions are now available to address
these 10 connectivity challenges:

1. Significantly Higher Voltages (kV) and Power (MW)
2. Mitigation of Partial Discharge/Corona Effect
3. Increased Reliability for Harsher Environment, Frequent Maintenance and Inspection, Shock,
and Vibration
4. Premium on Weight Reduction
5. Resistance Against Arc Tracking and Hydraulic Fluid
6. Strict Flammability, Toxicity, and Smoke Requirements
7. Altitude and Pressure Effects
8. Handling Operating Temperatures Ranges and Thermal Management Requirements
9. New Cabling, Management and Crimping Techniques
10. Accommodating High Volume Production

READ MORE

@ AVIONICS
—INTERNATIONAL—

View in web browser

Contact: Amy Loria, VP

TARGETED EMAIL BLASTS

Deploy your messaging promoting a product, case study, company
announcement or more. You select a target audience from our database
to send your email.

Email Features

e You supply an HTML file and subject line
e You select a targeted audience of 5K
[ J

After one week, we follow up with a report including full
deployment analytics

Pricing: $4,900

Sales | aloria@accessintel.com | (352) 873-4288
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BRAND BOOST

COMPLETE
AD CHANNEL

ACTIVATION

PUBLICATION
WEBSITE

ADVERTISING

PROGRAMMATIC
ADVERTISING
FACEBOOK LINKEDIN
ADVERTISING ADVERTISING

Access
M| Intelligence

AVIONICS INTERNATIONAL BRAND BOOST

Extend your campaign reach and connect with high-value prospects through
Avionics International’s targeted Brand Boost program. Using our first-party
audience data, your ads reach aviation and aerospace professionals wherever
they are—on our site, across programmatic networks, and on key social channels.

e Capabilities:

e Precision targeting using identity-matched first-party data
e Multi-channel delivery across programmatic, Meta, YouTube,

e Brand-safe placements managed by our in-house Ad Operations team

e Optional custom blacklist/whitelist for added control

Pricing: Starts at $6,000 per month

Contact: Amy Loria, VP Sales | aloria@accessintel.com | (352) 873-4288
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VIDEQ BOOST

fouTube AVIONICS INTERNATIONAL VIDEO BOOST

° Expand the reach of your video content with Avionics International’s multichannel
Video Boost program. Using our first-party audience data, your videos are served
I to verified aviation and aerospace professionals across programmatic, Meta, and
YouTube—maximizing exposure and engagement.
Connected TV @ .\ Programmatic
'\ / oqe .
TARGET e Capabilities:
AUDIENCE . , o , ,
e Precision targeting using first-party data to reach active defense audiences
/ \ e Multi-channel activation across Programmatic, Meta, and YouTube
e Optimized for impressions, clicks, or complete views
Meta m m LinkedIn P P P

e Expert support to guide creative and content strategy

Pricing: Starts at $9,500 per month

Access . . .
M Intelligence Contact: Amy Loria, VP Sales | aloria@accessintel.com | (352) 873-4288
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THOUGHT LEADERSHIP SOLUTIONS

QUIZ SPONSORSHIPS

Engage Avionics International and Aircraft
Value News readers through our interactive
quizzes designed to test industry knowledge
and spark conversation. Sponsorships deliver
brand visibility and website traffic through a
fun, high-engagement format promoted across
both brands.

BRAND CONNECT

Syndicate your top-of-funnel content on
Avionics-International.com and drive traffic to
your asset using our most effective marketing
tactics.

SCHEDULE A MEETING TODAY!
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Access
Intelligence

INTERACTIVE QUIZ SPONSORSHIPS

HOME SUBSCRIBE ISSUES VIDEOS QUIZZES

The Jet Value Predictor Challenge

Author: Elisabeth Mijuca

Test Youre KnoWrgvae

/\ircraft Value The Jet Value Predictor
NEWS Challenge

32+ Years of Trusted Aircraft Values or Lease R:

*4 Jet A and Jet B are up for resale. Which

retains value better over the next 3 years?
Jet A: 8y d, 4,000 Jet B: 6 years old, 4,500

flight hours, new avionics flight hours, original avionics
upgrade installed

AIRCRAFT VALUE NEWS INTERACTIVE QUIZZES

Aircraft Value News offers readers engaging and interactive aviation
finance quizzes promoted across both the AVN and Avionics International
audiences. Create your own custom Test Your Knowledge quiz to

showcase your expertise, build brand visibility, and drive qualified leads
through a fun, high-engagement format.

e 5-10 Questions
e Logo throughout quiz experience

e Promotion through full database email blast + social media

Pricing: $6,500

Contact: Amy Loria, VP Sales | aloria@accessintel.com | (352) 873-4288
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BRAND CONNECT

AVIONICS INTERNATIONAL BRAND CONNECT

Expand the reach of your content and build brand awareness among key
decision-makers in the aviation and aerospace industry. Brand Connect
transforms your white papers, reports, and videos into fully promoted

content experiences—delivered directly to our engaged professional
community.

[ ]
D :I) e How It Works:

_I 1. Provide your content asset (article, video, infographic, or report)
Brand Awareness & 2. Select your target audience from our proprietary database
Thought Leadership 3. Our team develops and executes the full promotional campaign

Pricing: Starts at $9,500/mo

Access . . .
M Intelligence Contact: Amy Loria, VP Sales | aloria@accessintel.com | (352) 873-4288
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LEAD GENERATION SOLUTIONS

LIVE WEBINARS PIPELINE

Present a live, interactive webinar to our Host gated, downloadable content on our site
highly engaged audience. Our editorial team to generate leads. Each Pipeline campaign
moderates and hosts while our marketing comes with a strategic marketing package to
team manages all webinar promotion, reach your target audience.

registration and lead generation.

SCHEDULE A MEETING TODAY!



mailto:aloria@accessintel.com?subject=Avionics%20International%20Sponsorship%20Opportunities

Need safety? When it's needed
and when it’s not.

Alex Wilson
Director, A&D Industry Solutions
Wind River

Yves Mathys

Mission Division VP Product Manager
Mercury Systems

WNDRVR

mercury

_\WNDRVR
—

Access
M| Intelligence

LIVE WEBINARS

LIVE & ON-DEMAND WEBINARS

Generate qualified leads while showcasing your thought
leadership through a custom Avionics International webinar. You
choose the topic and speakers and our team handles production,
promotion, and moderation to deliver a seamless, high-credibility
experience under the Avionics International brand.

Why our clients value our webinars

e Third party credibility with Avionics International moderation and
branding

e Our reach and penetration into the market
e Lead generation

Pricing

e $15,900

Contact: Amy Loria, VP Sales | aloria@accessintel.com | (352) 873-4288
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Access
Intelligence

PIPELINE

AVIONICS INTERNATIONAL PIPELINE PROGRAM

P I P E LI N E Expand the reach of your gated content and generate qualified leads

through Avionics International’s trusted network of avionics,
connectivity, and aerospace decision-makers. Pipeline campaigns help
O O O you capture marketing consent and deliver new contacts your sales

@ team can act on right away.

a0, e How It Works:
@ 1. Provide your gated asset (e.g., report, whitepaper, or case study)

2. Select your target audience from our database
Generate Leads 3. Our team executes a fully managed, multi-channel campaign

Pricing: Starts at $11,000 per month

Contact: Amy Loria, VP Sales | aloria@accessintel.com | (352) 873-4288
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NURTURE

Learn More About Flow

BRAND AWARENESS

Strengthen client and prospect relationships
using Avionics International’s Flow solution. THOUGHT LEADERSHIP
These longer-term, multi-asset targeted

content marketing campaigns are designed
to engage your audience at every stage,
fostering meaningful connections and
ongoing dialogue.

LEAD GENERATION



https://www.beautiful.ai/player/-OH9FP6HtUd2h_HlMcA0/Flow-Preview

WHY FLOW?

* GENERATE WARMER, SALES-READY LEADS

flOW  ymamic communication Experience Pawered by Engagement
|  BETTER RESPONSE TO CAMPAIGNS DUETO
=1 e ,. | TARGETING/RELEVANCE
a . I - o
== { o + B s + MOVE LEADS THROUGH THE FUNNEL FASTER

uuuuuuuu

'''''''''''' * HIGHER ACCEPTANGE OF LEADS FROM SALES

» CONTRIBUTE GREATER VALUE TO SALES PIPELINE
FLOW IS MARKETING ORCHESTRATION

SCHEDULE A MEETING TODAY!
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YOU'RE IN GOOD COMPANY

A sample of the organizations that partner with Avionics International

WNDRVR S SAFRAN
AmphenolEli 7% ses HOLT:

INTEGRATED CIRCUITS
Honeywell mercury ) LIHARRIS®
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BEHIND THE CURTAINS OF
AIALGORITHMS

Behind the Curtains of Al Algorithms

Webinar

Cybersecurity &

and Secure

Deployments

Access
M| Intelligence

CASE STUDIES

Top Cybersecurity News

THE BUSINESS CASE

FOR FULL SYSTEM
REALIZING THE DEVOPS SIMULATION IN
VISION IN EMBEDDED SYSTEMS EMBEDDED DEVELOPMENT

Realizing the DevOps Vision in The Business Case For Full System
Embedded Systems Simulation In Embedded
eBook Development

WNDRVR

WIND RIVER FEEDS THEIR SALES PIPELINE THROUGH
CONTENT MARKETING

Strategy

Tasked with generating new qualified leads that met specific scoring
requirements for Wind River, we developed a campaign optimized to
nurture and capture MQLs, prioritizing multi-touch engagements that
convert to first meetings. By utilizing multiple content assets, we've
helped our readers learn about, evaluate, and ultimately express
interest in Wind River Solutions.

Results

e Over 600 Marketing Qualified Leads generated to date



CASE STUDIES

ADDRESSING THE TOP 10 CONNECTIVITY

CHALLENGES IN DEVELOPING TE CONNECTIVITY POWERS TARGETED LEAD

ELECTRIC AIRCRAFT

by: Matthew McAlonis, Technical Fellow and global leader GENEHATIUN

of Engineering for the Aerospace Defense & Marine

Strategy

Seeking to demonstrate technical excellence in an emerging aviation
vertical, TE Connectivity launched a targeted Pipeline campaign, with
emails, ads, and other high-impact marketing promotion served for an
entire month.

2 Results
— o 123 asset downloads and leads generated
iy N
\ e
\\ o 25% average email open rate across the campaign

Access
Intelligence



MEET THE AVIONICS INTERNATIONAL
BUSINESS TEAM

KIM MATEUS AMY LORIA RICH ABBOTT ELISABETH MIJUCA MILES FARNSWORTH

Brand Director, VP, Sales, 352-873-4288 Editor Director of Marketing Manager, Digital
Aerospace Group Schedule a Meeting w/ Strategy and
Amy Operations

fnctc:lsligence Contact: Amy Loria, VP Sales | aloria@accessintel.com | (352) 873-4288
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